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TO OUR
SHAREHOLDERS /
I would like to thank you for your continued support 
of a.k.a. Brands and our vision to be the leaders in 
next-generation fashion for the next-generation 
consumer. We accomplished a lot in 2022. Our wom-
en’s brands, Princess Polly and Petal & Pup, contin-
ued to attract customers with their high-quality 
fashion and authentic marketing. We opened our 

rst ulture ings store in the . . in as egas, 
which houses one-of-a-kind experiential elements, 
such as a basketball court, DJ booth, recording 
studio and the largest hat wall in the . . nd, we 
advanced synergies across the portfolio, with mnml 
being a top seller at ulture ings. 

While 2022 was a challenging year given the macro-
economic backdrop, I am proud that we delivered 
9% revenue growth. Importantly, we also executed 
the business with discipline, which enabled us to 
generate pro t. We also attracted new customers 
and grew our customer base to 3.8 million. I am also 
pleased that we exited the year in a solid inventory 
position, and we made meaningful improvements to 
our operations and expenses, laying the foundation 
for a successful year ahead. 

We are well positioned to gain market share as Gen Z 
and Millennial spending power grows and we 
expand our reach to additional customers. Our 
brands are young and at the beginning of their 
brand lifecycle, and we’ll continue to fuel growth 
through the following strategies:  

WE EXPECT TO GROW OUR BRANDS ORGANICALLY 
IN OUR EXISTINGS MARKETS /
We see tremendous runway for continued brand 
awareness and growth through our data-driven 
marketing and merchandising model. We intend to 
ef ciently acquire new customers through contin-
ued investment in our content creation and social 
media capabilities, as well as through our network of 
approximately 2 ,000 in uencers. hrough our focus 
on differentiated, high ROI marketing initiatives, we 
will further appeal to our Millennial and Gen Z 
consumers and increase our market share.

WE WILL STRATEGICALLY EXPAND OUR PRODUCT 
CATEGORIES AND INCREASE LOYALTY /
We believe our brands have a signi cant opportunity 
to grow product ranges, increase average order 
value and broaden customer reach. We will continue 
to increase our mix of owned brands and exclusive 

offerings, which generate higher margins, increase loyalty 
and drive traf c to our brands’ channels. We also intend to 
deepen customer relationships by enhancing our user 
experience and improving engagement and personaliza-
tion

WE ARE TESTING NEW DISTRIBUTION CHANNELS TO 
MAZIMIZE OUR CUSTOMER REACH /

s we look to the future of fashion, we believe that core to 
building durable next-generation brands is showing up 
everywhere our customers are, whether that is 
direct-to-consumer, through wholesale partners, digitally 
or in stores. Our brands have already mastered building 
authentic relationships directly with customers, and we 
believe they will excel in other channels. In 2023, we are 
piloting select wholesale partnerships, beginning with 
Princess Polly’s agreement with Pac un, and we will also 
test a Princess Polly store in outhern alifornia in the 
back half of the year.  

WE SEE STRONG ORGANIC DEMAND FOR OUR BRANDS 
INTERNATIONALLY / 
While we are focused on growing our brands in existing 
markets in the near term, there is substantial runway for 
our brands internationally, signifying an opportunity for 
our brands’ long-term global growth. 

s we look to 2023 and beyond, we are focused on building 
high-quality fashion brands for the long term, while 
strengthening our balance sheet to reinvest in the busi-
ness.  We are testing new ways to expand awareness and 
grow our customer base across the portfolio. We are agile 
and will accelerate our brands while delivering pro t.

I want to thank our teams for their continued hard work 
and commitment. We remain steadfast in our mission to 
be the leaders in next-generation fashion, and I m con -
dent that we’ll continue to leverage the strength of our 
brands and business model to deliver both growth and 
pro t over the near and long-term.

Sincerely,

iaran ong
Interim hief xecutive Of cer and hief inancial Of cer

This letter contains forward-looking statements within the meaning of the Private Securities Litigation Reform Act of 1995, includ-
ing statements about our growth plans and objectives and our operational goals for 2023. All forward-looking statements are 
subject to risks and uncertainties, including the factors discussed in the accompanying annual report.
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BOARD OF DIRECTORS

Christopher Dean / Chairman

Simon Beard / Director

Wesley Bryett / Director

Ilene Eskenazi / Director

Matthew Hamilton / Director

Myles McCormick / Director

Jill Ramsey / Chie ec ti e cer an Director

Kelly Thompson / Director

MANAGEMENT TEAM

Jill Ramsey / Chie ec ti e cer

Ciaran Long / nterim Chie ec ti e cer an Chie inancial cer

Michael Trembley / Chie n ormation cer an Senior ice re i ent o eration

Kenneth C. White / Vice President of Legal and Head of Human Resources

John Gonneville / ice re i ent o Strate y an

Emily Goldberg / ea o Cor orate Comm nication

INVESTOR INFORMATION
nn al eetin n ormation /

a.k.a. Brand Holding Corp.’s annual meeting will be held 
on May 25, 2023, at 11 a.m. Paci c Time via live webcast 
at www.virtualshareholdermeeting.com/AKA2023.

Contact / investors@aka-brands.com

Cor orate ea arter  / 
100 Montgomery Street
Suite 1600
San Francisco, CA 94104

ran er ent / 
American Stock Transfer & Trust Company, LLC
6201 15th Avenue
Brooklyn, NY 11219

n e en ent itor  / 
PricewaterhouseCoopers



THE 
FUTURE 
OF 
FASHION


